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To determine public opinion on the presidential election and issues facing children and families, the Every Child Matters Education Fund commissioned a nationwide telephone survey of 800 registered voters, representing a cross-section of the voting public, who say they are likely to vote in the 2008 general election. Respondents were selected at random using a cluster sample provided by Survey Sampling International. Every Child Matters Research Director and Third Eye Strategies Principal Stephen Clermont oversaw the data collection. Respondents were called between 6:00 and 9:00 in their time zone from July 7th to July 10th, 2008, and each phone number used was called at least 4 times at various times in order to get a completed interview before the interviewers moved on to a different number. The survey has an overall margin of error of ± 3.5 percent. The following summarizes key findings from the survey:
· Voters are pessimistic about the future of the nation’s children. When asked whether today’s children in the United States will grow up better off or worse off than people are now, 45% believe they will be worse off while only 28% say they will be better off, a six point drop from a survey the Every Child Matters Education Fund released in 2003
. A solid majority of Democrats (56% worse off, 20% better off) and near majority of swing voters
 (48% worse off, 22% better off) say that children will grow up worse off than people today, while Republican are more optimistic (44% better off, 25% worse off). 
· Voters of both parties are deeply concerned about a variety of problems facing America’s children and find it important for the candidates for President to address them with specific proposals in their platform. Voters of all partisan and ideological stripes are concerned with the number of children in poverty, uninsured, abused and neglected, left along after-school, and not performing to even basic learning standards. They all find it important for the presidential candidates to address these concerns with specific plans and proposals in their issue agenda. 
	Concerns Voters Have on Children’s Issues and the Importance of the Presidential Candidates to Address with Specific Plans

	
	All Likely Voters
	Dem
	GOP
	Swing

	
	
	
	
	

	Nearly 3 million children nationwide each year are reported abused and neglected
	Concern
	96
	99
	94
	97

	
	Importance to Address
	93
	96
	91
	93

	
	
	
	
	
	

	Almost 13 million American children live in poverty
	Concern
	96
	99
	94
	95

	
	Importance to Address
	92
	97
	88
	93

	
	
	
	
	
	

	Over 8 million children have no health insurance in the United States
	Concern
	96
	99
	93
	95

	
	Importance to Address
	93
	98
	87
	92

	
	
	
	
	
	

	One third of American fourth graders score below BASIC reading levels
	Concern
	93
	98
	90
	92

	
	Importance to Address
	91
	94
	87
	89

	
	
	
	
	
	

	Kindergarten teachers report that at least half of their students come to school with problems that make it harder for them to learn
	
	
	
	
	

	
	Concern
	94
	99
	90
	93

	
	Importance to Address
	90
	95
	84
	90

	
	
	
	
	
	

	Over one-fourth of America’s children are left alone every day after school
	Concern
	89
	95
	83
	89

	
	Importance to Address
	82
	89
	74
	82


· When given choices about how to construct the federal budget, increasing spending to provide health care to uninsured children soars to the top of the list for both supporters of Obama and McCain. Overall, 79% of voters say they would provide greater resources for health care for uninsured children. Only 4% would decrease spending on that. Large majorities of Obama’s (93%) and McCain’s voters (60%) would support greater funding as would 77% of swing voters, the only item where a majority of both sides agree needs more funding.
· Large numbers of swing voters would increase funding for a variety of children’s programs. Health care for uninsured children and child abuse prevention top the list of spending priorities that swing voters would increase, ahead of both Social Security and Medicare, and far ahead of homeland security efforts and the war in Iraq. Other children’s issues where swing voters would increase federal spending include early learning and Head Start, and after-school programs.
	How Voters Would Approach the Federal Budget

	
	Increase
	(Stay the Same)*
	Decrease

	Providing health care to uninsured children
	All Voters
	79%
	12
	4

	
	Swing Voters
	77%
	11
	3

	
	
	
	
	

	Child abuse prevention
	All Voters
	60%
	27
	5

	
	Swing Voters
	64%
	23
	3

	
	
	
	
	

	Head Start, the federal government’s early childhood education program
	All Voters
	58%
	27
	10

	
	Swing Voters
	51%
	29
	11

	
	
	
	
	

	Social Security
	All Voters
	58%
	30
	5

	
	Swing Voters
	59%
	27
	5

	
	
	
	
	

	After-school programs for 
school-aged children
	All Voters
	57%
	24
	10

	
	Swing Voters
	52%
	26
	11

	
	
	
	
	

	Medicare
	All Voters
	53%
	30
	9

	
	Swing Voters
	55%
	25
	10

	
	
	
	
	

	Farm programs
	All Voters
	46%
	26
	15

	
	Swing Voters
	43%
	24
	15

	
	
	
	
	

	Homeland security efforts
	All Voters
	37%
	39
	15

	
	Swing Voters
	43%
	34
	13

	
	
	
	
	

	The ongoing military presence in and rebuilding of Iraq
	All Voters
	20%
	19
	53

	
	Swing Voters
	19%
	19
	50

	* Stay the Same was a voluntary response voters gave to these question.


· The most ardent partisans find common ground in panning the performance of the nation’s news media in addressing and highlighting the needs facing America’s children and families. 61% of voters rate the performance of the news media as not so good or poor. Only 26% rate the news media as good on these issues and 1% find their performance excellent. Both strong Democrats (15% positive, 78% negative) and strong Republicans (28% positive, 62% negative) find the news media lacking when it comes to addressing the needs facing children and families.
· Both candidates for President have a long way to go in giving voters specific information about how their agenda will benefit America’s children and families. A quarter of voters can not offer any response to questions about Barack Obama’s and John McCain’s strength on children’s and family issues. 34% of voters overall and 46% of swing voters could not give a response to this question about Barack Obama’s strong points or things he has promised to act on if he is elected President when it comes to issues involving America’s children and families. 48% of voters overall and 57% of swing voters could not answer this question for John McCain. 
· When presented with the many big budget options the next president will face, voters find making greater investments in the health, education, and safety for all children a higher priority than tax cuts or balancing the federal budget. Majorities of all voters (57%) and swing voters (61%) find investments in children a higher priority than tax cuts. When compared to balancing the budget, 49% of all voters and 53% of swing voters find investments in children a higher priority. Another fifth (21%) volunteer that both should be a priority. When contrasted with securing the financial future of Social Security and Medicare, 32% say investments in children should be a higher priority with another 37% saying both.
· Voters believe greater attention needs to be focused on the unacceptable number of children killed each year, addressing the fact that the United States ranks near the bottom of the world’s wealthy countries when it comes to child well-being, and they would be willing to pay higher taxes to address how poorly children in some states compare to other ones. Democrats, Republicans, and swing voters want more attention placed on child deaths and improving the conditions for children compared to other countries.
	Concerns Voters Have on Children’s Issues and the Importance of the Presidential Candidates to Address with Specific Plans

	
	All Likely Voters
	Dem
	GOP
	Swing

	
	
	
	
	

	So far this year, 209 American troops have died in Iraq. Every single month approximately 500 children die from murder, abuse, neglect and suicide. Politicians in Washington need to place more attention on the unacceptable number of children killed in this country.

	
	Total Agree
	86
	94
	73
	89

	
	
	
	
	
	

	The United States is the richest country in the world, yet a recent report from the international group UNICEF ranked the children in the United States as nearly the worst off in the industrial world. We need bold leadership to address these issues of poverty, child abuse, health, and education so the opportunities and conditions for all of America’s children will become the envy of the world.

	
	Total Agree
	82
	95
	65
	86

	
	
	
	
	
	

	Some states in this county have much higher rates of child abuse, uninsured children, and child deaths. I would be willing to pay more in federal taxes to help level the playing field for all American children.

	
	Total Agree
	66
	84
	42
	66


· This election remains highly volatile with 14% of voters undecided and 40% of the electorate saying that there is at least a little chance they would vote for either candidates, compared to just 28% who said something similar at this point in 2004
. 
About the Every Child Matters Education Fund

The Every Child Matters Education Fund is a non-partisan Washington, D.C. based 501(c)(3) organization created to raise the visibility of children and family issues in elections. Michael Petit, founding president of the Every Child Matters Education Fund, served as commissioner of Maine’s Human Services Department and was deputy director of the Child Welfare League of America. For more information, please visit the Every Child Matters Education Fund web site at www.everychildmatters.org.
About Stephen Clermont/Third Eye Strategies.
Third Eye Strategies is a sole proprietorship run by Stephen Clermont. A graduate of the University of California at Berkeley, Mr. Clermont has worked in the area of polling and survey research for nearly 15 years at Hickman-Brown Research, Princeton Survey Research Associates, and as research director of the Every Child Matters Education Fund. Mr. Clermont has managed the internal polling for numerous political and nonpartisan organizations. For more information please visit www.thirdeyestrategies.com.
� http://www.everychildmatters.org/site/DocServer/Polls/Final%20National%20Poll%20Topline.pdf


� Swing voters in this survey are defined as voters who are undecided or have a choice for president but don’t rule out voting for


 the other candidate. They represent 40% of the population of likely voters.


� Democracy Corps, 7/10-14/2004, http://archive.democracycorps.com/reports/surveys/Democracy_Corps_July_2004_Survey.pdf
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